Sector Developments
& Insights
October 2020

Classification: Green

Contents

Introduction

Click here

Government Schemes Update

Click here

Retail 		

Click here

Hospitality

Click here

Food & Drink

Click here

Agriculture

Click here

Healthcare

Click here

Manufacturing

Click here

Technology, Media and Telecoms (TMT)

Click here

Motor Sector

Click here

Introduction from June Butler –
Head of Sectors – Bank of Ireland
Welcome to the first instalment of Bank of Ireland’s monthly Sectors update. At
Bank of Ireland, our focus is on building strong relationships with our customers
and their advisors. Our sector specialists are recruited from industry, providing
Bank of Ireland with a unique understanding of the individual sectors and
the opportunities and challenges that businesses face. The team are ideally
placed to deliver solutions and support to enable our customers and their
businesses to thrive. They work alongside our nationwide team of relationship
managers and this combination of industry and bank expertise aims to deliver a
real customer centric focus and a value add proposition for our customers’ business.
Our monthly update will outline the latest developments, head-winds and opportunities across ten
pivotal sectors; Agriculture, Food & Drink, Hotels, Pubs/Restaurants, Pharmacy, Long-term care,
Manufacturing, Motor, Retail and Technology.
We also deliver regular bespoke webinars and podcasts aimed at both business owners and their
advisors, to support them in navigating a marketplace impacted by COVID-19, Brexit and fluctuating
consumer behaviour. If you would like further information or to engage directly with one of our sector
specialists, please feel free to contact me at June_M.Butler@boi.com.
Wishing you and your business every success for the remainder of 2020 and beyond.

Supporting our Customers
In line with our core purpose of enabling our customers and
communities to thrive, the Bank of Ireland Sectors team are
actively liaising with customers and their advisors in respect
of COVID-19 and Brexit related impacts on their businesses.
We have launched our bi-annual suite of Insight and Outlook
publications and these documents can be accessed at the
following link – https://businessbanking.bankofireland.
com/app/uploads/Insights-Outlook-Booklet.pdf
Insight/Outlook documents are available in respect of
Agriculture, Motor, Hotels, Pubs/Restaurants, Retail,
Food/Drink, Pharmacy, Long-term Care, Technology and
Manufacturing.
We also continue to curate sector specific webinars. We
had an engaging, well attended session on the COVID-19
Credit Guarantee Scheme on Thursday 24th September and
upcoming events will focus on Government Schemes and
Brexit. Our individual sector heads will continue to provide
regular sector specific updates/insights to their respective
stakeholders/industries.
If you would like further information on any of the above,
please contact any member of the sectors team.
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Government Schemes
Update

Government Schemes Update
Kevin Murray

Bank of Ireland has always been a leading supporter of Government Schemes.
The following schemes are currently open and available to support SME funding:

SBCI Brexit Working Capital Loan Scheme
/ COVID-19 Working Capital Loan Scheme
The recent refresh of the scheme allocation brings Bank
of Ireland’s total fund availability to €185m. With Brexit reemerging to challenge businesses and economic activity
generally, enquiries and interest in the scheme has begun
to re-emerge.
Specific to the COVID-19 aspect of the scheme, Bank of
Ireland have issued more than half of all loans under the
scheme to date per Strategic Banking Corporation of Ireland
(“SBCI”). Whilst the flow of applications for loans under
this Scheme continues across all business sectors, the key
sectors currently availing are as follows:

Retail / Wholesale

Manufacturing

Bank of Ireland has seen a solid flow of enquiries/activity
since we reopened in August 2020 - funding investment and
business expansion activities.

COVID-19 Credit Guarantee Scheme:
Accommodation & Food

Future Growth Loan Scheme
The recent refresh of the scheme allocation brings Bank of
Ireland’s total fund availability to €280m. Bank of Ireland
fully deployed our initial fund of €110m in late 2019. Average
deal size of €185k confirms that the scheme was particularly
attractive to our Small Business & Agriculture borrowers.
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The initial Bank of Ireland fund allocation is €270m. Bank
of Ireland formally opened for applications on 10th Sept
2020, with a specific launch of our online application (for
loans <€120k) portal to enable SME’s to efficiently process
applications. Demand has been somewhat muted to date
but an uplift in activity is expected in the coming weeks
linked to enquiries from customers and their advisors.
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Retail

Retail
Owen Clifford
Grocery/Convenience Stores

Other Retail Businesses

Grocery retailers continue to deliver a strong performance
with the latest Kantar data outlining that Supervalu has
retained the largest market share for the sixth month in
a row at 22.1% ahead of Dunnes (21.3%) and Tesco (21%)
(Kantar 21/09/20). This reflects the community focus and
extensive regional footprint of the Supervalu brand.

The latest Retail Index from the Central Statistics office
(CSO) highlights the diversity of the Irish retail sector. Sales
volumes (excluding motor sales) are up 6.5% in August
2020 when compared with August 2019 (CSO Retail Index
28/09/20). This was driven by exceptional physical store
sales performances in the grocery, Electrical, Furniture and
Homeware subsectors (amongst others). However the
performance of the Department store and Books/Stationery
sub-sectors was in comparison well behind 2019 levels.
Shopping patterns and sub-sector performance will continue
to be analysed closely to ascertain more lasting sub-sector
trends emerging in a post COVID-19 environment. Given
the potential for further trade interruption as evidenced by
the escalation to Level 3 restrictions on October 5th, this will
remain a very fluid exercise.

Grocery retailers continue to invest in their business models
to deliver an accessible, comprehensive offering to the Irish
consumer. Dunnes have announced a partnership with
Buymie to deliver an online/delivery service in Dublin and
Cork in the immediate future (Irish Times 05/10/20). Whilst
Tesco currently use a “dark-store”/warehouse online model,
Supervalu continue to fulfil online orders from individual
stores nationwide. The further development of the online
grocery channel will be noteworthy in the coming twelve
months.
Increased collaboration/partnership between grocery
retailers and food producers, restaurants and food-service
operators in their locality is expected over the coming
months. Grocery retailers can have a proactive role in
showcasing local produce/restaurants etc and ensuring an
alternative income stream for local businesses hampered
by COVID-19 linked restrictions.

The Irish Government’s rental arbitration scheme, “the
Code of Conduct”, was issued on 1st October (link below).
This voluntary scheme calls for proactive collaboration
between retail landlords and tenants and is applicable until
31st July 2021. https://dbei.gov.ie/en/News-And-Events/
Department-News/2020/October/20201001.html
Progressive retailers recognise that they will need to use their
online platform as a catalyst to drive sales and to actively
stay engaged with their customers (especially those hesitant
to enter physical stores at present). They need to provide
a variety of channels/options to their customers – click and
collect, delivery, virtual demonstrations/consultations and
investigate pop-up store, partnership options etc to meet the
accessibility requirements of the 2020/2021 Irish consumer.
Retailers now need to be good at not just buying and selling
products; but also adept at online fulfilment, data analytics,
social media and flexible with their supply-chain/processes.
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Hospitality

Hospitality
Gerardo Larios Rizo
The tourism and hospitality sector has remained at the forefront of the news during the pandemic as
it has directly impacted on the jobs and livelihoods of over 250k people working in the industry. The
challenging trading conditions which continue to be extended could permanently impact the viability of
some businesses. The IHF recently stated that nearly 100k jobs have already been lost this year1 because
of the pandemic. Despite the many roadblocks, the majority of hotels, bars and restaurants continue
to trade, eager to retain their loyal clientele and maintain liquidity. Stakeholders remain cautiously
optimistic about the possibility of some relaxation of restrictions that could boost trade during the
Christmas season. The government’s recent decision to move the country to level 3 on October 5th will
prove immensely challenging to the sector in the short term.

Forecasting

Hotels

The unpredictability of trade poses additional challenges,
forcing managers to review trading times, menus (mostly
downsizing), and leading some to adopt a take-away model.
Businesses are also dealing with a decrease in “lead-in”
times as patrons are wary of losing deposits when booking
hotels or making plans for a meal, when their favourite
bar or restaurant might not be allowed to serve them. The
uncertainty associated with these changes makes it difficult
for businesses to predict trade, and could deter some from
seeking additional financial/liquidity supports. Though
difficult and inexact, cash flow planning is necessary during
the winter months which can traditionally represent a “cash
burning” period for those businesses that remain open.

Domestic demand surpassed initial expectations for the
majority of hotels in Ireland from mid-July to September,
forcing many hotels to upwards-review their initial forecasts.
However, the city of Dublin, like most gateway cities, has not
benefited from the same buoyancy reported by regional
properties; trade in the capital city remains very challenging.
The enforcement of level 3 restrictions across the country
effectively inhibits hotel trade and could potentially lead to
a number of temporary hotel closures.

Government Supports
The Irish Government has supported the Irish Tourism and
Hospitality sector through a number of initiatives launched as
early as March this year when the initial lockdown took hold.
The temporary COVID-19 wage subsidy scheme (TWSS)2, tax
warehousing3, moratoriums on commercial rates4, as well
as a number of grants have allowed businesses to preserve/
protect cash reserves for almost seven months. The TWSS,
now rebranded as the Employment wage subsidy scheme
(“EWSS”) has been the single most useful support to the
sector as it alleviated the burden of wages, sheltering the
profits that businesses could generate. The government’s
“Resilience and Recovery 2020-2021, Plan for Living with
COVID-19”5 released on Sept 15th (and the subsequent
move of the entire country to level 3) reignited calls from
industry groups to the government demanding further
supports at the risk of further job losses.

1
2
3
4

5

Aug
Occ%

AHR€

RevPAR€

RevPAR
Variance %
2019 vs 2020

KPIs

2019

2020

2019

2020

2019

2020

Dublin (STR)

89.6

30.1

149.9

86.9

134.3

26.2

-81%

Galway (Trending)

93.2

82.7

142.9 122.8 133.2 101.6

-24%

Cork (Trending)

90.9

71.1

116.7 107.5 106.1

76.5

-28%

Limerick (Trending) 89.0

52.5

93.5

83.2

45.4

-45%

Regional (Trending) 91.1

71.8

114.3 103.6 104.2

74.4

-29%

86.5

Source: BPO, STR

Bars and Restaurants
The reopening of “Wet pubs” on September 21st gave shortlived hope to a number of Bars which had been unable
to trade for a total of 27 weeks. Trade for “Wet Pubs” is
currently restricted to takeaway and delivery only in line
with level 3 guidelines while restaurants and cafes (including
bars/pubs serving food) can remain open for take-away and
delivery and outdoor dining to a maximum of 15 people.
Prevailing social distancing guidelines and the risk perceived
by customers will continue to impact trade for bars and
restaurants for the foreseeable future. As we head into
autumn/winter, the appeal of “al fresco” dinning will dwindle
placing additional pressure on profits.

Communication issued by IHF to media. Sourced from (www.HospitalityIreand.com, Published on Sept 7th)
On Tuesday, 24 March the Government announced new measures to provide financial support to workers affected by the COVID-19 crisis (revenue.ie)
Warehousing of Tax Debts commenced on 2 May 2020. www.revenue.ie/ga/corporate/communications
Commercial rates waiver: With limited exceptions, all businesses were granted a waiver of commercial rates for the six months to end-September 2020
https://dbei.gov.ie/en/What-We-Do/Supports-for-SMEs/COVID-19-supports
www.gov.ie/en/publication/e5175-resilience-and-recovery-2020-2021-plan-for-living-with-covid-19
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Food & Drink

Food & Drink
Roisin O’Shea

The Food and Drink sector has been continuing to respond to the instability caused by
COVID-19, while focusing on preparations for Brexit.

Managing of stock levels has proved very challenging.
Prior to the Dublin lockdown, foodservice demand had
increased and was trending at approximately 30% behind
last year. However the Dublin lockdown and the imminent
threat of an increase in the COVID restrictions have created
significant challenges. From a grocery perspective the “new
normal” in take home grocery had settled at about 12%
up year on year (Kantar- September 2020), however new
lockdown measures may cause an increase in stock needed
to fill shelves. In addition, companies are trying to forecast
what the traditional Christmas build up might look like while
also stockpiling for Brexit. Businesses have therefore tried
to simplify the complexity by reducing product numbers
and delaying or simplifying new product development. The
range cuts are also reflected in retailer plans with some
setting out targets for a 30% cull of product lines.
Meanwhile the grocery retail trade has been sounding
warnings of recession and suppliers that have benefited from
increased grocery sales are now being asked to contribute
additional margin or reduce prices. (Farming Independent
July 8th) For many suppliers, already contending with the
costs of PPE and more socially distant shift patterns, this is
a challenging ask.
While the industry has learned a lot about keeping staff
safe from a COVID perspective, outbreaks have persisted,
particularly in the meat industry. Meat Industry Ireland and
SIPTU have agreed protocols on staff safety and business
continuity with SIPTU (IBEC – September 2020). While the
protocols stopped short of mandatory sick pay, the area of
mandatory sick pay for employees is under discussion at a
national level between government and unions. (The journal
sept 22nd)
The industry as a whole continues to prepare for Brexit,
with a significant focus by state agencies on readiness for
non-tariff barriers. The better prepared in the industry have
costed the non-tariff barriers at 2-3% of cost, although it will
vary by business. Key retail customers have already stated
that they expect the supplier to bear all of the costs of the
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additional Brexit related customs and deliver on a duty paid
basis (The Grocer Aug 14th). As the free trade negotiations
continue, businesses have delayed the final negotiations
with customers on tariffs, however inevitably tariffs will
result in significant price increases for UK consumers.
(British Retail Consortium – September 2020)
While COVID caused a change of focus for the industry in
the short term, the focus has now returned to sustainability.
With key retailers publishing their performance on waste
(The Grocer, 1st October), suppliers are being increasingly
pressured to address outstanding issues relating to reducing
plastic packaging. Tesco for example are now rating all
products and suppliers on a red, amber and green rating.
Suppliers are now refocusing on this area, with packaging
receiving increased investment and staff resources in order
to achieve a competitive edge.
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Agriculture

Agriculture
Eoin Lowry

The focus has turned to Brexit which is now less than 90 days away. While farming has
escaped the main brunt of COVID, Brexit looks set to be much more impactful for the
sector. If a deal cannot be struck, beef will likely be the hardest hit where prices could see a
hit of up to 50c/kg. Dairy looks set to be less impacted due to market diversification and ongoing demand
growth in other regions. What looks certain is that imports into the UK will become less competitive. It is
unclear how severe the fallout could be in the event of a no deal Brexit.

Dairy
Grass growth is starting to slow with cows moving indoors
in parts of the country. Milk supply according to the CSO
(October 2020) was up 3% in September compared to the
same month last year. August was also up 2.9% on August
2019. For the year to date, volumes are reported 4% up year
on year according to the CSO. According to the Irish Farmers
Journal 1st October 2020), on average, Irish milk prices lifted
by 1.5c/l from May as processors have increased milk price
in June, July and August on the back of rising global demand
and steady supplies. With just over one third of national
supply delivered from June to August, the rise in milk price
means a total lift in output price of €42m. Overall markets
are steady with the weakened US dollar boosting powder
competitiveness globally but creating a headwind for butter
exports.

Tillage
A large amount of winter cereal sowing took place over the
last number of weeks with crops going in, in good conditions.
It looks like given the good weather that there will be an
increase in winter barley sowings this year compared to
2019. Straw has all moved quickly off fields and prices have
been strong. International grain prices continue to track
upwards with prices up from €178/t at the start of August
to €197/t in October, according to the MATIF futures market.

Pigs
Exports of pigmeat to China can now resume after a
temporary suspension since June following an outbreak of
COVID-19 in the Rosderra plant in Roscrea. China currently
has a high demand for pigmeat imports as a result of African
swine fever (ASF) wiping out half its pig supply. With China’s
pig herd accounting for half of the world’s pigs effectively
global pig supply is down 25%. This has boosted prices.
Worryingly there have been a number of cases of ASF in
Germany recently and it is hoped the deadly disease will be
kept at bay in Europe.

Classification: Green

Beef
Cattle have been trading steadily around €3.60/kg-€3.70/
kg (Irish Farmers Journal - 5th October) depending on
grade over the past few weeks. Brexit is a big overhang in
the market and it remains unknown as to the short term
outlook for beef prices. It seems the recent COVID outbreaks
at processors are now under control. If there is a further
lockdown however it may impact beef demand – particularly
food service demand. This will not support prices in the
short term. Kill numbers are running at 36,395 head (CSOSeptember 2020) ahead of last year and it is expected the
kill for the year will be the same as last year by year end.
The question remains will we see buyers stockpile beef in
November in advance of a hard Brexit? This could see prices
improve in the short term.
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Healthcare

Healthcare
Hilary Coates
Nursing Homes

Intellectual Disability Services

• The vulnerability of the healthcare system remains to
the fore as the number the COVID-19 cases continue to
rise, preparations for the flu season and COVID surge
are underway and services providers put in place a
range of initiatives that will facilitate the provision of
care in a COVID-19 environment that complies with the
required regulations and are consistent with the goals of
Sláintecare.

• The Board of the St John of Gods Community Services
(SJOGCS) served 12 months’ notice to the HSE of their
intent to terminate the services agreement with the HSE8.
The SJOGCM provides services for c. 8000 people with
intellectual disability (ID) across Ireland funded by the
HSE under a Section 38 agreement. It includes 84 HIQA
registered centres (15 campuses / 64 communities) with
784 residents / 2317 staff. The notice follows protracted
contact funding arrangements and a deficit of >€ 37.7m.
The de-congregation of services, legacy issues, regulatory
costs and increased staffing challenges coupled with
COVID-19 has increased the headwinds for the voluntary
sector.

• The Health Service Executive (HSE’s) Winter Plan6, which
is supported by the allocation of an additional €600m,
aims to enhance community capacity and decrease acute
hospital demand. The plan includes:
•	
Reducing admissions to and delayed discharges from
acute hospitals by providing intermediate care capacity
in the community by reconfiguring some existing HSE
nursing home beds (this includes obtaining capacity
from private hospitals and nursing homes);
•	
Establishing an interim Home Support Scheme, and
deliver an additional 4.7m home support hours by the
end of April 2021;
•	
Recruitment of an additional 4,000 to 12,000 staff to
new permanent and specified purpose posts.
• The impact of COVID-19 in nursing homes has led to
reduced occupancy in a number of homes as a result
of reconfiguration of rooms (including reducing twin
occupancy to single) and the closure of one 24-bedded
nursing home in Bray7.
• A number of homes will not meet the 2021 regulatory
requirements and already we are seeing a number of
not-for-profit homes closing including the three Dublin
homes with 153 beds.
• As operators continue to respond and manage COVID-19,
we are aware of a number of single nursing home
operators who wish to sell their homes and exit the sector.
A number of these operators have cited the increased
regulatory burden and increased costs alongside the
challenges of staff recruitment and retention (which
may be further exacerbated by the HSE “Winter Plan”
recruitment drive) while continuing to provide care to
residents in a safe environment.

• There is now international fund interest in the Intellectual
Disability sector with the Talbot Group acquired by Belgian
investment vehicle Care4Invest and Nua Healthcare, has
been sold to Icon Infrastructure.

Pharmacies
• Pressure continues for the independent community
pharmacies with the announcement that Uniphar is to
acquire Hickey’s pharmacy chain with 36 premises, in the
latest expansion of its business. The two wholesalers,
United Drug and Uniphar, each now own c.5% share of
the retail community pharmacy outlets. Both wholesalers
also own symbol or purchasing groups which support a
further 35% of independent pharmacy outlets.
• Recent research by the Irish Pharmacy Union suggest
that pharmacies have reported retail sales falling by an
average of 36% since the start of the crisis. This reduced
turnover is further compounded by increased costs of
staff, rents and COVID-19. The latest surge in COVID-19
will further negatively impact community pharmacies
particularly those with a retail focus which may result in
the closure of some pharmacies.

• There continues to be international interest, through
the immigrant investor programme, in the purchase of
nursing homes with a number of transactions underway.
To date it is reported that c. €125m was invested in
nursing home projects. This investment may result in the
exit of a number of smaller nursing owner operators.
6

7
8

Health Service Executive. Winter Planning within the COVID-19 pandemic. https://www.hse.ie/eng/services/publications/winter-planning-within-the-covid19-pandemic-october-2020-april-2021.pdf
Accessed 01 October 2020
Health Information and Quality Authority. https://www.hiqa.ie/hiqa-news-updates/hiqa-statement-donore-nursing-home Accessed 05 October 2020
St John of Gods. https://www.sjog.ie/ Accessed 04 October 2020
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Manufacturing

Manufacturing
Brian Evans

The Irish manufacturing sector faced challenges in September as output, new orders and
employment all declined. The latest PMI® data from AIB indicated a drop to 50.0 in September
2020 from 52.3 in the previous month, indicating stagnant overall operating conditions in the
sector (Source: AIB/PMI – October 2020). New export orders fell for the first time in four months as global
demand weakened amid the ongoing COVID-19 crisis as well as uncertainty about Brexit. (IHS Markit
Oct 1st 2020). Reduced purchasing activity resulted in another sharp fall in stocks of raw materials and
when combined with a lengthening in suppliers’ delivery times does not auger well for a usually busy
production period in advance of Black Friday and Christmas sales.
Bank of Ireland opened our SBCI COVID-19 Credit Guarantee Scheme in September and while we expect
a steady volume of applications from Irish manufacturers for the scheme this may be muted by reduced
demand for non-essential goods related to increasing COVID restrictions in Irish and EU markets.

Operations:
• There have been a few clusters of COVID positive cases in
Non- Food and Drink manufacturers and associated site
construction work through September and into October,
however there have been no very large factory case rates
to date.
• The implementation of Level 3 COVID restrictions
nationwide means that all manufacturing workers “work
from home unless absolutely necessary to attend in
person”.

• Two new Government programmes were announced on
9th September 2020: the Ready for Customs grant allowing
€9,000 per relevant employee hired or redeployed to a
dedicated customs role; and the Clear Customs Online
2020 with free online customs training provided by Skillnet
Ireland. This is to help alleviate the expected shortage of
customs clearing agents and suitably qualified people
to handle the increased volume of declarations that will
be required from January 1st regardless if a free trade
agreement is struck or not.

• Based on conversations with our customers there are
early signs of low level international logistics challenges
due to localised COVID restrictions in various countries
slowing down supply of materials.

Brexit and International Trade:
• British Carmakers could face higher export tariffs with or
without a Brexit deal after the EU rejected an argument
that sub-assemblies and components from non-EU
countries, such as Japan, used on UK automotive assembly
lines should be considered British. This idea referred
to as “cumulation” under the rules of origin system has
been formally rejected by the EU in Brexit trade talks.
(The Guardian, 3rd October 2020). Should British made
cars, vans and trucks be deemed less price competitive
post Brexit, it could be another blow to some of our Irish
automotive supply chains with contracts into UK auto
manufacturers.

Classification: Green
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Technology, Media and
Telecoms (TMT)

Technology, Media and Telecoms (TMT)
Paul Swift

Publication of Eurosystem Report on
Digital Euro:
In recent days the European Central Bank (ECB) published a
report on the possible issuance of a digital euro. The report
was prepared by the Eurosystem High-Level Task Force on
Central Bank Digital Currency (CBDC) and approved by the
Governing Council. It proposes that a digital euro would
be an electronic form of central bank money accessible to
all citizens and businesses, like banknotes, but in a digital
form, to make daily payments in a fast, easy and secure way.
A digital euro would complement cash, not replace it. This
development by ECB policy makers is seen as an attempt
to stay on top of changes in the global payments space that
is largely being driven by the evolution of new technologies
and advancements in digital currencies (Source: European
Central Bank – October 2020).

Survey highlights need for
Telecommunications Infrastructure
Investment:
In recent days Bank of Ireland’s Economic Pulse for September
published its findings and identified Telecommunications as
the priority area businesses are calling for infrastructure
investment. Given the government’s renewed request
for people to continue to work from home, current
infrastructure may become overburdened. Hence it has
led to call by businesses as to the need for expediting
government investment through the National Development
Plan. (Source: Bank of Ireland Economic pulse September
2020).

Climate action initiative in Schools:
The Tech/Digital sector has the same carbon footprint as
the aviation industry. In some cases, a single data centre
can consume a similar volume of energy required to power
a small Irish town. Thus, businesses across the sector are
endeavouring to mitigate this level of energy demand and
do what they can to fight global climate change. To this end
Microsoft are partnering with SSE Airtricity on a proof of
concept project to install solar panels on the roofs of dozens
of schools across Leinster, Munster and Connacht; using
machine learning to determine the carbon emissions that
the solar panels are helping to avoid.
The schools will benefit from using the electricity generated
by the solar panels; reducing their utility bills. Microsoft will
on the other hand benefit through receiving the renewable
energy credits for the electricity that is generated, which
the company applies to its carbon neutrality commitments.
Classification: Green

It is hoped this development and potential success of the
project will encourage and inspire other companies across
the sector to follow suit. (Source: Microsoft Ireland press
release October 2020)

Techireland launch restartbizmap:
TechIreland
supported
byTechnology
Ireland,
InterTradeIreland and Skillnet Ireland, has launched a new
initiative called the RestartBizMap. The aim of this project
is twofold; to encourage technology adoption across all
industry sectors by promoting Ireland’s homegrown tech
innovation, while also seeking to connect technology
providers to industries such as retail, manufacturing and
services.
The pandemic has accelerated technology adoption for
companies from every sector. However, in many cases
companies still do not know what solutions are available
or where to acquire same. This initiative is welcome as it
provides a list of Ireland’s technology providers and an
overview of the various solutions they provide and their
benefits. It will hopefully shorten the search for those
seeking to adopt/deploy new technologies and provide
welcome opportunities for both parties to connect. (Source:
TechIreland press release September 2020)

Google’s parent company Alphabet have
advised its staff to return to the country
of their employment:
In recent days there has been lots of press coverage in
relation to the many employees across Ireland’s technology
sector that returned to their home countries as the
lockdown began earlier in the year. Bloomberg reported
that Alphabet, the parent company of Google, advised
workers companywide to return to the country where
they’re employed by the end of this year (Source – Silicon
Republic website)
Companies should note that having even one employee
working remotely/establishing a remote office in another
country or state could trigger a taxable presence, known as a
permanent establishment (PE), in that jurisdiction. Likewise,
other activities such as hiring contractors in another country
or even sending employees abroad on business trips can
result in permanent establishment. If a PE is triggered, there
will likely be a requirement to pay corporate income taxes
in that location. Failure to follow permanent establishment
laws in all jurisdictions can lead to financial penalties and
reputational damage.
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Motor Sector

Motor Sector
Stephen Healy
In the month of September, new passenger car (PC) sales
increased 66.3% (to 5,685 units), Light Commercial Vehicle
(LCV) sales increased 67.4% (to 2,240 units) and used imports
declined 6.8% (to 9,522 units).

PC Registrations YTD

In the ﬁrst 9 months, the market declined 25.8% (to 84,535
units). Volkswagen holds the #1 position with 12.1% market
share, followed by Toyota with 11.7% in #2, Hyundai with 9.3%
in #3, Skoda with 8.3% in #4 and Ford with 7.8% in #5.

LCV Registrations YTD

In the ﬁrst 9 months, the market declined 18.6% (to 18,930
units). Ford holds the #1 position with 24.2% market share,
followed by Volkswagen with 15.9% in #2, Renault with 11.7%
in #3, Peugeot with 9.7% in #4 and Citroen with 8.4% in #5.

Used Imports
Registrations of used imports declined 40.3% (to 49,190
units) in the ﬁrst 9 months of 2020.
Passenger
Car Sales

Light Commercial
Vehicles

Used Imported
Cars

Sept
2020 YTD

Sept
2020 YTD

Sept
2020 YTD

-25.8%

-18.6%

-40.3%

Budget 2021

Sector Seeking Support
Overall new passenger car sales have fallen by c. 26% this
year. In the 19 weeks since restart (CW21-39), new car sales
excluding hire drive registrations increased 1.8% year on year.
This is an indicator of a sector in recovery, but what does it tell
us about the market?
The new car market peaked in 2016 at 146,600 units following
strong growth from a low base. Annual sales declined c.20% to
117,100 units by 2019 due to the impact of Brexit, a weakened
Sterling and a rise in used car imports. Prior to the Brexit
referendum in 2016, used car imports averaged c. 50,000 units
per annum and reached record levels in 2019 at c. 114,000
units. This has impacted the demand for new cars in Ireland
and increased the cost to change for Irish consumers who
wish to upgrade to new, more fuel eﬃcient vehicles with lower
emissions that are “greener” for the environment. It has also
dramatically impacted exchequer receipts as the tax element
is signiﬁcantly less on the used import.
The introduction of a Nitrogen Oxide (NOx) levy in January
2020 reduced the demand for older used imports which was
its intended eﬀect. In the ﬁrst two months of 2020, used import
registrations declined by almost 30%. In a normal market,
this would be supportive to new car sales as used car values
harden. Underlying retail sales this year, when looking at new
car sales since restart, are on par with 2019 at best. In fact, new
car registrations declined c.5% in the ﬁrst two months of 2020
pre- COVID.
This would suggest that further measures are required to
support a sector in distress for the last four years.

Provincial Developments
September 2020 YTD

National Position
New (N) -36.2% YTD
Used Imports (UI) -40.3% YTD

WLTP is a laboratory test to deﬁne vehicle C02 emissions. It
replaces the New European Driving Cycle (NEDC) test designed
in the 1980’s. WLTP involves more “real world” testing and
produces higher C02 emission results. Motor taxation in
Ireland (VRT; Motor Tax) uses C02 emissions as the basis for
calculating these taxes.

Dublin
N -36.2% YTD
UI -34.9% YTD

Without intervention from government, the implementation
of WLTP would bring higher retail prices for Irish consumers
in 2021 and will reduce demand for new cars. This represents
a signiﬁcant threat to the motor sector in Ireland. Consumers
would likely keep their aging cars (with higher emissions
compared to new cars) longer and this would be contrary to
government long term plans to reduce carbon emissions.

Rest of Leinster
N -16.1% YTD
UI -43.6% YTD

Connacht/Ulster*
N -13.6% YTD
UI -42.2% YTD

In its pre-budget submission the SIMI is seeking a reduction
in VRT charged on new cars to support the motor sector. This
measure would reduce retail prices to promote the purchase
of new low emission vehicles and would be supportive of the
long term plan to reduce carbon emissions.

Munster
N -20.6% YTD
UI -42.7% YTD
*Ulster Border counties
Classification: Green

On October 13th, Minister for Finance Paschal Donoghue will
deliver Budget 2021 to the Dáil. The motor sector in Ireland,
represented by the Society of the Irish Motor Industry (SIMI), is
seeking reform of Vehicle Registration Tax (VRT) due to the full
introduction of the Worldwide Harmonised Light Vehicle Test
Procedure (WLTP) in 2021, the enormous impact of COVID-19
and the looming spectre of Brexit.

The proposals put forward by SIMI would support the motor
sector during these challenging times and avoid a ﬁfth year of
declining new vehicle sales and signiﬁcant price increases for
consumers.
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